


Remember the
Three R's

By Rick Barnes
Nature Scapes, Inc.
Vice President for Installation and Maintenance Sales

Chousing a company that will
help you kecp your proporiys
grounds a positive reflection of the
value inside is casy if you remembser
the three R's, though maybe noi the
ones that immediately come 1o i
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HORTICULTURAL Services

cant. trom page 32

various trade associations S 4 Cul
above aothers vving for your business

HResowrc:s

s [n-hiouse services

* Response timse

* Prodduct consistency

¢ Seaff horticulturists

# 247 emergency contacts

# Monthly quality inspections

* Liability and workers' compensation

Think of resowrces as both human
and mechanical For example, main
maining the turf equivalent of 235 foor
hall fickls per week during the opa
mum growing season mequires a carne
ful balance and coordination of
knowledgeable people and equip-
ment, not o mention the significant
commiiment of both just 1o take on
such a task

In this instance, rEPUImiIon, Ms0EnCes
and relationships scparaie supphiers
that merely “want your business” from
those commitied o IDCreasing your
property appeal and value

Reputation

More than just how long the com
pany has been in busincss, a scrvice
provider's reputation is a good gauge
of what it considers o be valuable,
and spells out what you can cxpect as
4 customer. Is the company nvolved
in the community and in the industry
gt large? Does the company usc its
resoupces for commiinity outreach
and improvement projects? The land
scape industry and the larger green
industry have trade associations on
the local, state and national levels than
provide continuing education, legisla
tive monltoring, business support and
ppporiunities for recognition of indk
vidual companics through awands pro-
grams. Chances are a company actively
involved in the community and in
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HORTICULTURAL Services
cont. from page 35

A COMPany’s resources may give
youl a clue as to how effectively it can
operate within the market niche of
yvour property, and will determine
horee quickly and consistently service
requests arce answered. For quicker
response time and product quality,
choose a company that handles a
broad spectrum of services in-house

HORTICULTURAL Services

cont. from page 37

Companies with in-house caps-
bilities for design, installation and
mainicnance of Mowers and ofnamen-
tal plamis, turf, trees, shrubs and irriga-
thon systems retain controd over prod-
uct consistency, and can respond
quicker, than those who must rely on
subconuractors. Those with staffl horti-
culiurtsts add scientific exporiisc to
cyc-plcasing designs and the muscle
necded o create and mainiin them

What kind of rcsponse can you
expect after a storm downs a tree in




your parking kot or blocks a driveway,
orf a4 broken lrrigation pipc causcs
lacal flocding? Look (or a company
with a 24/7 emergency phone num
ber and the flexibility o dispaich a
large number of people on short
Nty

Maintaining consistency upholds
sct standards for services such as
mowing, edging, pruning and pesi
controd, and upgrades of declining
plants. Look for a company that offcrs
monthly quality-control inspections

Ancther Imporam
resource is liability and workers' com
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pensation. Make sure the Company
you select and their subs are covencd

Relationships

Probably the most important of
the three R's, good relationships trans
late into low customer and emplovee
turnoser. Do your prospeciive suppli
crs cite long-term relationships as sig
nificant to the company's past and
future growih? The stock a companmy
places on relationships can casily help

Lonbnued on Paoe 41
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HORTICULTURAL Services
cont. from page 39

weed oul thoae =|.|:||p|.':. alter your brasd
ness from the ones Prr];un:;! i make
a long-term commitment to both you
and the property for which you are
responsibic

Cosi

Price s probably the worst crite-
rion 1o use when sclecting a horicul-
tural service provider (or any other
contractor), Mercly choosing the low
bid disregards information cssential 1o
making the right choice. [nstead, look
at price in terms of the value received
Price may get your grass mowed and
your bushes rimmed, but will a low
price increase curb appeal and prop-
criy valuc?

Wondering if you made the righn
horticultural choices? Try this acid
test. Do your grounds present a posi-
tive outdoor environment? Are they a

HORTICULTURAL SEFH'H:'ES
cont, from page 41

pleasant place o shed the fray of the
workplace for a while? Is your horti-
cultural service provider a partner in
maintaining and increasing the value
o YOur propery?

The answers (o these questions
will reveal a lor aboutl choices. [n mak-
ing yours, remember the three R's and
the support structure of the horgicul-
tural service provider you are consid-
cring. Also remember that choosing
by price alone may wcll result in
diminished appeal and value
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Kick Barned bolds a bachelor of
schence degree (m borticuliure from
the [mirwrsity of Georgia amnd i pice
President for installation and main-
terurnece sales woith Nalure Scapes,

ne, | full-service andscafing com-
frmy in Lilbirn, @A



